file_0.png

file_1.wmf

                                   Call for Papers:

Popular Culture and (World) Politics
Thursday 11 & Friday 12 September, 2008
University of Bristol, UK


What does Buffy the Vampire Slayer have to do with biological warfare? How do Bollywood films contribute to discourses of Indian nationalism? Why has the U.S. military designed an online computer game to increase recruitment? Can murals in Belfast give us insights into the Northern Ireland peace process? Does it matter that West Point graduates love 24, or that the neo-neo debate occurs in The West Wing? What roles does hip hop play in the construction of politicised identities in Sierra Leone? 

The relevance of culture to the study of local, regional, comparative and world politics has been widely acknowledged. However, in the ‘inter-discipline’ of Politics and International Relations, this has frequently been explicitly or implicitly limited to a narrow understanding of culture as national, organisational or institutional culture(s). The aim of this two-day workshop is to explore the range of interconnections between (world) politics and popular culture (broadly conceived, including, but not limited to, news media, films, TV, ads, magazines, graphic novels, sport, fashion, food, music, video games), bringing together scholars from diverse perspectives in politics and IR, as well as forging interdisciplinary links with scholars in other fields.

We welcome submissions on any aspect of the relationships between popular culture and politics, local or global, general or specific, as well as particularly encouraging papers that develop the following themes:
	the ‘visual turn’ in politics and IR
	the intertextuality of popular culture and academic/ policy/ activist discourses

political economy and the production of popular culture
	popular culture as hegemony, resistance, complicity, co-optation
	the politics of identity and performativity
methodological issues in popular cultural analysis
theorising consumption/ analysing audience interpretations 
audience participation & interactivity: new media and ICTs

The deadline for the submission of abstracts has been extended until Wednesday 30 April, 2008. Proposals should include a title, an abstract of approximately 100-200 words, and should also include institutional affiliation/position, email and postal address. 
We also welcome volunteers for the positions of chairs and discussants. 
For further information or to submit an abstract, please email Christina Rowley (Christina.Rowley@bristol.ac.uk). 
 

